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MESSAGE FROM THE PRESIDENT

Addressing the challenges faced by 
the manufacturing industry going 
forward
Let me begin by thanking YAB Prime Minister for gracing our FMM 
50th Annual Dinner and celebration of the golden milestone of FMM 
on October 9, 2018. It was indeed a great honour to have YAB Tun Dr 
Mahathir Mohamad and wife, YABhg Tun Dr Siti Hasmah Mohamad Ali 
on that evening to celebrate with us.

FMM has been a close partner of the Government for the past 
50 years in our common journey of nation building, and without any 
hesitation, FMM was among the rst organisations to donate to Tabung 
Harapan Malaysia to show our solidarity and patriotism to our beloved 
country. 

We would also like to thank the Government for heeding our calls to 
moderate the minimum wage increase and to only implement in 2019.

We hope that all other regulatory policies will also take 
into consideration challenges faced by businesses, in particular 
manufacturers, in addressing the increasing costs of doing business 
arising from regulatory burdens. 

As a business organisation, FMM has been advocating 

TRANSPARENCY, INTEGRITY, ACCOUNTABILITY and NO CORRUPTION 
throughout our 50 years of leadership of the manufacturing sector 
and in representing business interests. To send a resounding message 
that Malaysian manufacturers want a corruption-free business 
environment, FMM organised an EN-Bloc Signing Ceremony of the 
Malaysian Anti-Corruption Commission’s Corruption Free Pledge 
nationwide together with 229 member companies on July 2, 2018 as 
part of our 50th Anniversary celebration.  

Reckoning this, it is also our wish to have a strong Government with 
an e fective and e cient administration that practices accountability 
and meritocracy.

As we engage in our vision to making Malaysian companies 
globally competitive, we cannot over emphasise how crucial it is to 
ensure a business and investment friendly eco-system. We call upon 
the Government to ensure policies and incentives especially those 
impact on the cost and ease of doing business are being properly 
consulted.

Malaysian manufacturers recognise the need to move up to higher 
value-add to remain relevant and cost competitive by investing in 
Industry 4.0 technologies. Hence, we wish for the Government to 
liberalise double deduction on R&D expenditure to be automatic, 
remove the time bar and threshold for automatic deduction and 
extend to mid-tier and large companies in view of their great potential 
to innovate and cascade down the use of technology and technical 
capabilities to their SME suppliers. 

Lastly, we hope to see more Malaysian-made products being 
supported via government procurement and projects, private 
companies and GLCs projects. Incentives for export market should 
be extended with fast implementation of Free Trade Agreement and 
higher allocation for Market Development Grant to further spur export 
growth especially from SMEs. 

The manufacturing sector should be acknowledged as the main 
catalyst of economic growth and continue to receive the Government’s 
support on challenges faced. 

As we look beyond our 50th Anniversary, we aspire to be 
the Government’s rst choice industry organisation partner for 
consultation and collaboration.

Dato’ Soh Thian Lai
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REACHING A 
GOLDEN MILESTONE

The Federation of Malaysian Manufacturer’s 
Annual Dinner is always looked upon 
as a much sought-a ter gathering of the 
manufacturing sector every year. This year’s 
do though came with a big twist.  

2018’s annual dinner may have seemed 
from the onset like another similar event. But 
it provided a deeper meaning as FMM grew 
past infancy, many trials and tribulations 
to become the true voice and partner of the 
Malaysian manufacturing industry.

It has been a long and eventful 
journey, one that began in July 2, 1968 

from a merger of the National Chamber of 
Malayan Manufacturers and the Malayan 
Manufacturers Association.

October 9, 2018 represented an auspicious 
occasion for the manufacturing fraternity 
as guests gathered at the Sunway Pyramid 
Convention Centre for a night to rejoice and 
remember. 

With the theme ‘50 Years & Beyond 
as Your Voice and Your Partner’, FMM 
celebrated the occasion in grand style with 
government o cials, ambassadors and high 
commissioners and member companies.

A warm atmosphere pervaded the 
surroundings as guests mingled with each 
other exchanging light banter. Product booths 
dotted the foyer as companies entertained 
product inquiries.

But the moment that everyone waited 
with bated breath was the arrival of guest-of-
honour, Prime Minister of Malaysia, YAB Tun 
Dr Mahathir Mohamad accompanied by his 
wife, YABhg Tun Dr Siti Hasmah Mohamed Ali. 

Also gracing the occasion were YB 
Dato’ Seri Mohamed Azmin Ali, Minister 
of  Economic A fairs, YB Tuan halid Abdul 

Prime Minister YAB Tun Dr Mahathir Mohamad 
graces FMM’s 50th Anniversary Dinner

YAB Tun Dr Mahathir Mohamad flanked by FMM President, Dato’ Soh Thian Lai (left) and FMM Immediate Past President, Tan Sri Dr Lim Wee Chai 
(right) during the cake cutting ceremony to commemorate FMM 50th Anniversary celebration
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Samad, Minister of Federal Territories, YB 
Tuan Chong Cheng Jen, Deputy Minister of 
Domestic Trade and Consumer A fairs and 
YB Tuan Mohamed Hanipa Mydin, Deputy 
Minister in the Prime Minister’s Department.

FMM President, Dato’ Soh Thian Lai, 
in delivering the welcome address, named 
four key success factors for manufacturers: 
clean and strong governance, business and 
investment friendly environment, high 
technology and high value production and 
support for a ‘Buy Malaysian’ campaign as a 
way of boosting the domestic economy.

He also strongly emphasised support 
for a “buy Malaysian” campaign as a way of 
boosting the domestic economy.

He urged the government to devise 
policies to refresh manufacturing, stating that 
the nation was facing the e fects of premature 
deindustrialisation.

Dato’ Soh revealed that the sector’s GDP 
(gross domestic product) contribution has 
remained stagnant at 23% since 2013. 

He also broached the subject of direct tax 
incentives coupled with greater transparency 
and grants for fund-strapped SMEs (small 
and medium enterprises) to help promote 
investment in technology and innovation. 

In his keynote speech, Tun Dr Mahathir 
Mohamad emphasised for manufacturers 
to go for diversi cation and other area of 
manufacturing. 

He stressed the importance of to be 
able to produce products for own use and 
supported the call to buy Malaysian made 
products.

Tun Dr Mahathir recalled his recent 
visit to a drone factory in China and was 
impressed with the sophisticated nature of 
the technologies used.

He was con dent that Malaysian 
manufacturers are capable of learning the 
technology and skills to produce high value 
products.  

 Tun Dr Mahathir gave assurance that the 
government would support manufacturers 

Guest-of-honour, YAB Tun Dr Mahathir 
Mohamad, Prime Minister of Malaysia 
delivering his keynote speech

FMM President, Dato’ Soh Thian Lai delivering 
his welcome speech

Chairmen of FMM branches  group photograph with YB Dato’ Seri Mohamed Azmin Ali, Minister of Economic Affairs after the presentation of 
token of appreciation
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and strive to solve their problems in any way 
it can.

The night unveiled the milestone video 
which recaptured FMM’s history and its many 
signi cant achievements through the years.

It was also a time to honour deserving 
FMM branch which has inspired with their 
service to members. The FMM Membership 
Growth Award 2017/2018 went to the FMM 
Malacca Branch. 

The Chairmen of each branch and 
representative o ce were also recognised for 
their dedication and services.

The key highlight of the evening was 
the FMM Icon Award. The award honours 
individuals who best exemplify excellent 
leadership and noteworthy contributions 
to the manufacturing industry and also 
demonstrating the qualities of a global leader. 

The FMM Icon Award in SMI category 
went to Dato’ Dr Haminnuddin Abd Hamid, 
Chief Executive of Ideal Healthcare Sdn Bhd. 

Meanwhile, the large category was 
awarded to Tan Sri Dato’ Lim uang Sia, 
Group Managing Director of ossan Rubber 
Industries Berhad. 

The evening saw Tun Dr Mahathir 
Mohamed gracing the FMM 50th Anniversary 
cake-cutting ceremony. He was later 
presented with a painting by young autistic 
artist, Pua Zhe Xuan from the Zhe Xuan 
Gallery and the National Autism Society of 
Malaysia. 

The diners were then entertained by 
soulful renditions by Ning Baizura. 

Tun Dr Mahathir Mohamad unveiling the painting by young autistic artist, Pua Zhe Xuan

The winner of the FMM Icon Award SMI Category, Dato’ Dr Haminnuddin 
Abd Hamid, Group Executive of Ideal Healthcare Sdn Bhd (centre) after 
receiving the award from Tun Dr Mahathir Mohamad

The FMM Icon Award of Large category went to Tan Sri Dato’ Lim Kuang 
Sia, Group Managing Director of Kossan Rubber Industries Berhad

FMM Malacca Branch winning the FMM Membership Growth Award 2017/2018
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Tun Dr Mahathir Mohamad and Tun Dr Siti Hasmah group photographed with FMM Council Members

Mirror Man opening gambit performance Product display at the foyer

A cordial atmosphere pervaded the surroundings as guests mingled with each other exchanging light banter in 
the foyer prior to the event proper

Famed singer Ning Baizura 
delivering her soulful notes 
during the dinner
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AGCO GSI (MALAYSIA) SDN BHD

THEN

Year 1997
Location Prai, Penang
Size of Factory 94,966 sqft
No of Employees 30

NOW

Location Bukit Minyak, Penang
Size of Factory 183,000 sqft
No of Employees 223

ARTMATRIX MANUFACTURING SDN BHD

THEN

Year 2005
Location Seri Kembangan, 
Selangor
Size of Factory 36,000 sqft
No of Employees 23

NOW

Location Balakong, Selangor
Size of Factory 85,000 sqft
No of Employees 120

AUTO PARTS MANUFACTURERS CO SDN BHD

THEN

Year 1978
Location Port Klang, Selangor
Size of Factory 217,800 sqft 
(Port Klang only)
No of Employees 180

NOW

Location Port Klang, Selangor
Size of Factory 25 acres  
(Port Klang only)
No of Employees 3,000 
(Group)

AVIALITE SDN BHD

THEN

Year 2005
Location Taman Bukit Desa, KL
Size of Factory 6071 sqft
No of Employees 3

NOW

Location Kawasan 
Perindustrian Gong Badak, 
Terengganu
Size of Factory 108,900 sqft
No of Employees 36

CENTRAL SUGARS REFINERY SDN BHD

THEN

Year 1983
Location Batu Tiga, Shah Alam, 
Selangor
Size of Factory 697,000 sqft
No of Employees 150

NOW

Location Batu Tiga, Shah Alam, 
Selangor
Size of Factory 995,782 sqft
No of Employees 428

NOW & THEN
A look at companies past & present
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CMS CEMENT INDUSTRIES SDN BHD

THEN

Year 2007
Location Jalan Mambong, Off 
Jalan Puncak Borneo, Kuching, 
Sarawak
Size of Factory 62 acres 
No of Employees 279

NOW

Location Jalan Mambong, Off 
Jalan Puncak Borneo, Kuching, 
Sarawak
Size of Factory 62 acres
No of Employees 325

FAR EAST PAPER PRODUCTS SDN BHD

THEN

Year 1990s
Location Sungai Buloh, 
Selangor
Size of Factory 8,000 sqft
No of Employees 70+

NOW

Location Sungai Buloh, 
Selangor
Size of Factory 300,000 sqft
No of Employees 100+

GEORGE KENT (MALAYSIA) BERHAD

THEN

Year 1969
Location Shah Alam, Selangor
Size of Factory 174,240 sqft
No of Employees 234

NOW

Location Puchong, Selangor
Size of Factory 740,520 sqft
No of Employees 570

HALTON MANUFACTURING SDN BHD

THEN

Year 1996
Location Port Klang, Selangor
Size of Factory 45,736 sqft
No of Employees 62

NOW

Location Subang Hi-Tech 
Industrial Park, Selangor
Size of Factory 53,820 sqft
No of Employees 100

HARTALEGA SDN BHD

THEN

Year 1992
Location Bestari Jaya, Ijok, 
Selangor
Size of Factory 329,817 sqft
No of Employees 684

NOW

Location Sepang, Selangor
Size of Factory 112 acres (NGC 
only)
No of Employees 7800

LINACO MANUFACTURING (M) SDN BHD

THEN

Year 1992
Location Petaling Jaya, 
Selangor
Size of Factory 1,300 sqft  
(1 office lot)
No of Employees 3

NOW

Location 
Size of Factory 
No of Employees 1
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PENFIBRE SDN BHD

THEN

Year 1973
Location Prai, Penang
Size of Factory 1,184,030 sqft
No of Employees 720

NOW

Location Prai, Penang
Size of Factory 1,833,040 sqft
No of Employees 591

PHN INDUSTRY SDN BHD

THEN

Year 1991
Location Shah Alam, Selangor
Size of Factory 116,000 sqft
No of Employees 100+

NOW

Location Shah Alam, Selangor
Size of Factory 174,00 sqft
No of Employees 2100

TOP GLOVE SDN BHD

THEN

Year 1991
Location Meru, Klang, Selangor
Size of Factory 1 factory
No of Employees 100

NOW

Location Meru, Klang, Selangor
Size of Factory 40 factories
No of Employees 17,000

TORAY PLASTICS (MALAYSIA) SDN BERHAD

THEN

Year 1990
Location Prai, Penang
Size of Factory 1,084,604 sqft
No of Employees 87

NOW

Location Prai, Penang
Size of Factory 2,227,753 sqft
No of Employees 395

UNITED U-LI  (M) SDN BHD

THEN

Year 1978
Location Balakong, Selangor
Size of Factory 8,000 sqft
No of Employees 10

NOW

Location Nilai, Negeri Sembilan
Size of Factory 355,564 sqft
No of Employees 650

PENFABRIC SDN BERHAD

THEN

Year 1973
Location Prai, Penang
Size of Factory 2,863,200 sqft
No of Employees 6350

NOW

Location Prai , Penang
Size of Factory 5,011,677 sqft
No of Employees 1450

TORAY GROUP OF COMPANIES
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ENHANCING THE 
ROLE OF SMALL AND 

MEDIUM ENTERPRISES
BY YEOH GUAN JIN

Several incentives o fered to small and 
medium enterprises (SMEs) under Budget 
2019 again underscore the government’s 
acknowledgement of the important role 
that this sector plays in Malaysia’s economic 
growth.

A ter all, SMEs account for more than 
98% of business in Malaysia, therefore the 
focus on the sector in the budget  the rst 
by the newly elected Pakatan Harapan (PH) 
government  is to be expected.

Among the most signi cant initiatives for 
the sector are the RM2 billion allocation under 

the Business Loan Guarantee Scheme (SJPP) 
to enable SMEs to invest in automation and 
data exchange in manufacturing technologies 
and another RM2 billion for the Green 
Technology Financing Scheme.

The Ministry of Entrepreneur 
Development has expressed hope that the 
new initiative to o fer nancing schemes 
with government guarantees and subsidised 
interest rates for SMEs will open up more 
opportunities for entrepreneurs in the 
services sector.

It also sees this move as an initiative to 

level the playing eld for online and o line 
service providers.

The ministry said the incentives to 
o fer loans and guarantees under the SJPP 
would spur the growth of SMEs. “Rubber 
and oil palm smallholders, who are mostly 
micro-enterprises, will also bene t from the 
assistance and positive spill-over e fects,” it 
added.

The allocation under the SJPP to 
modernise processes in SMEs is in line with 
Industry 4.0 objectives. Under this initiative, 
the government will provide guarantees of up 

Budget 2019 provides several important initiatives 
to help spur growth in the sector
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to 70% for the loans.
The Malaysian Petroleum Resources 

Corporation (MPRC) sees it as a move to 
transform and modernise the SME sector.

SME Corp Malaysia has hailed the 
allocation of close to RM18 billion for SMEs as 
positive for growth. Based on its SME Input-
Output analysis, SME Corp said the allocation 
is expected to raise the sector’s share of 
total gross domestic product (GDP) by 0.3 
percentage point valued at RM3.8 billion, 
according to a report in The Star Online.

The allocation is earmarked for the 
development of SMEs under the Third 
Focus: To Foster an Entrepreneurial 
Economy initiative that include nancing, 

Industry 4.0, export, tourism, agriculture, 
entrepreneurship, human capital 
development and incentives.

One of the most signi cant of these 
initiatives is the RM210 million allocation to 
support SMEs in their transition to Industry 4.0.

Industry 4.0  also known as 
Industry4WRD  is an e fort to make Malaysia 
a prime destination for high-tech industries 
through the acceleration of automation 
and data exchange in manufacturing 
technologies.

The amount allocated will be used to help 
the rst 500 SMEs achieve the Industry 4.0 
objectives.

Bumiputra entrepreneurs will also be big 

bene ciaries under Budget 2019.
The allocation of RM200 million for 

the wholesale and retail sectors and for the 
purchase of business premises to be rented 
out to bumiputra SMEs is seen as a positive 
move by the Perbadanan Usahawan Nasional 
Bhd (PUNB) and in line with its own agenda 
to empower bumiputra entrepreneurs.

According to a report in NSTP Business, 
PUNB chairman Datuk Hazimah Zainuddin 
sees the budget as realistic and she expects 
to see continued development of more 
bumiputra and local entrepreneurs.

Under Budget 2019, there will also be 
signi cant changes in the collection of the 
sales and services tax (SST). Now, only about 
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100,000 companies are required to collect 
SST. This initiative will be a relief for small and 
medium enterprises.

The government will also introduce  
a credit system for sales tax deductions  
from Jan 1, 2019 to help encourage 
manufacturers to purchase their products 
from importers rather than other registered 
manufacturers.

This initiative will prevent compounded 
taxation. As a result, the cost of doing 
business will also go down.

Apart from these initiatives, SMEs will 
continue to enjoy all bene ts that had been 
granted in previous years.

For a growing economy such as Malaysia, 
SMEs play an equally signi cant, if not 
more important, role in economic growth 
and development compared with multi-
national corporations or government-linked 
companies (GLCs).

Like most countries in the developing 
world, the economic growth of Malaysia 
will be signi cantly curtailed without the 
contributions of SMEs. This, in turn, will curb 
economic growth.

In fact, available data shows that the role 
of SMEs in economic development cannot be 
ignored outright.

In Malaysia, small and medium 
enterprises provide jobs to almost 10 million 
people, accounting for 65% of employment. 
This is signi cantly more than GLCs and 
multi-nationals put together. In fact, more 
than 80% of the population depend on SMEs 
to earn a living.

Of course, there is more to be done 
to enhance the role that SMEs play in the 
economy.That will require initiatives that 
will not only give them a bigger role in the 
country’s economic growth but also help them 
to drive economic development.

It has been pointed out that a policy to 
support the growth of SMEs is still not there. 
Also, transparency and e ciency of the public 
services can also be improved further.

The government can also do more to 
help SMEs rise above their current level of 
capabilities. At the 50th anniversary dinner of 
the Federation of Malaysian Manufacturers 
(FMM) recently, its president Dato’ Soh 
Thian Lai urged the government to consider 
providing grants to SMEs to invest in 
technology and innovation, both of which are 
essential in economic development.
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This article is a follow-up on “Using Social Media E fectively  now 
your unique selling point,” that rst appeared in our BIA July--
September issue.

Let’s explain what a USP means. A unique selling proposition 
or point is seen as the factor that di ferentiates a product from its 
competitors, such as the lowest cost, the highest quality or the rst-
ever product of its kind. 

To be successful a USP must communicate 
a clear bene t to consumers, o fering 
something that a competitor may 
not o fer or may have di culty 
o fering.

It must be remembered that a 
USP must be compelling enough 
to convince consumers about its 
advantages.
Here are a few famous examples of USPs:

 Avis’s “We’re only number two. We try 
harder” campaign

 Domino’s “30 minutes or it’s free” promise  and
 FedEx’s “When it absolutely, positively has to be there overnight.”

Locally, perhaps, the best example of a USP at work is provided by 
low-cost carrier, AirAsia. The company built its initial attraction around 
cheap fares using the slogan  “Now, Everyone Can Fly”.

In time as the airline grew in size and stature, old slogans may not 
re lect the current nature of the business, so this gave way to the 

present one “Travel with the World’s Best”.
This was carried out in response to the airline being 
honoured as the “World’s Best Low-Cost Airline” for 

the past decade. AirAsia received the accolade 
at the 2018 Skytrax World Airline Awards 

held at The Langham, London.
However it has to be reminded 

that a good USP is only as good as the 
service or product it delivers. In AirAsia’s 

case they did walk the talk.
AirAsia operates with the world’s lowest unit 

cost of US 0.023 per available seat kilometre (AS ) 

DEVELOPING A 
UNIQUE SELLING 
PROPOSITION (USP)
A prominent USP helps make a product or service distinctive from 
competitors
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and a passenger breakeven load factor of 52%. It has hedged 100% 
of its fuel requirements for the next three years well. All these factors 
points to a sustainable ability to maintain its price point.

Below are some of the ways to develop a USP that is credible and 
e fective.

UNDERSTANDING YOUR TARGET AUDIENCE
Developing a USP begins with your target audience. What do you know 
about your target audience and why they buy items from the market 
you are operating in  What needs to be done  In other words, are they 
looking for a time saving, some expertise, a trustworthy supplier, or 
something else

By consulting customers, colleagues and friends, you should be 
able to make a list of all the reasons why someone might choose to buy 
your product or service.

WHAT IS YOUR COMPETITIVE ADVANTAGE?
You should be able to pull out one or two things that you believe your 
business is really good at. Make a list of your competitors and see which 
needs they are meeting.

Next, evaluate how well they meet those needs. Just because 
someone currently has a good position in a market doesn’t mean that 
they’re delivering on their promises. If you can do better, that’s a strong 
basis for market entry.

LOOK AT INDUSTRY TRENDS
At the same time, you need to look at those needs that aren’t being met 
by anyone, and also think about the key trends in your industry. If you 
are an accountant, for instance, these trends could include changes in 
legislation, for example.

Consider current trends and those issues that will be most 
important in ve years’ time. Now see if you can extend your advantage 
into these areas.

TESTING AND REFINING YOUR USP
Come up with a strong statement that conveys your USP. Talk to ve or 
ten potential customers to get their feedback on the di ferent ways you 
are positioning your brand.

The results of these interviews should help you to choose the 

best positioning statement. You should also choose the single most 
compelling reason for that positioning.

HOW TO COMMUNICATE YOUR USP?
Your USP should be driving the development of your company and 
your marketing strategy, whether you are creating a website or a logo 
or embarking on an online advertising campaign. Always ask yourself 
if your image and activity clearly communicates the bene t you are 
o fering.

It’s not advisable to change your USP too o ten, but it is important 
to keep it fresh. Watch out for any shi ts in trends or competitors that 
could undermine your USP.

A STEP Y STEP GUIDE TO CREATING YOUR USP
1.   Make a list of what you know about your target audience.
 2. Make a list of all the needs that your product or service could meet - 

these attributes are all potential USPs for your business.
3.  Screen these USPs against trends and competitors. Now remove 

the USPs that are already being well met by competitors. Don’t 
forget that your USP is a unique selling proposition so you are 
looking for a gap in the market.

4.  Match each USP against what you and your business are especially 
good at, and how you want to be seen.

5.  Conduct short interviews with about ten people in your target 
market to choose the strongest USP for your business.

6.  Double-check that you have the right USP. Does it convey one 
strong bene t  Is it memorable  Is it clear who the brand is 
targeting from the USP  Can you deliver what it promises  Is it 
really unique - or could a competitor claim the same thing

7.   Use this positioning to develop your business and your marketing 
strategy. Evaluate your activities using your USP as a benchmark.

8.   Monitor trends and new competitors that could a fect how 
customers see your USP.

https://www.marketingdonut.co.uk/marketing-strategy/branding/
developing-your-usp-a-st  
https://www.sitepoint.com/how-to-create-unique-selling-proposition/  
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Technology dictates the commercial world in a signi cant way these 
days. When the most valuable and visible brands are discussed it is 
inevitable tech companies will occupy all the front seats.

It does seem quite conclusive when one views Forbes’s “The World’s 
Most Valuable Brands” listing that places Apple, Google, Microso t, 
Facebook and Amazon in the forefront that tech rules. The listing is 
based on market capitalisation, brand value and revenue and other 
factors.

The tech revolution is so all-consuming that even iconic beverage 
brand, Coca-Cola can only claim the No.6 spot in the ranking. The 
Atlanta-based company has a market capitalisation of US$179.3 billion 
with sales of US$33.7 billion. 

Let’s take a look at a selection of leading companies in four chosen 
elds, technology, computer chips, petrochemicals and beverages and 

how they leverage on their brands.

MICROSOFT
So tware became the norm when Bill Gates registered the name in 
1975, when he was only 20 years old. According to Interbrand, Microso t 
is a leader in so tware, services, devices, and solutions to help people 
and businesses realise their full potential. 

The facts
 It developed the rst computer language programme in the 70s. MS-

DOS was the backbone of IBM’s rst PC. It unveiled the rst mouse in 
1983 and launched Microso t Word the same year. By 1988 it was the 
world’s biggest so tware vendor.

In 1990 Microso t released Windows 3.0, selling 100,000 copies in 
six weeks. Windows 95 shi ted one million units in the rst four days.

Social Impact  
10,917,908 - Total Page Likes on Facebook
14,234 - People Talking About This on Facebook
8,223,283 - Twitter Followers

LOOKING AT LEADING 
COMPANIES & BRAND 
STRATEGY
Microsoft, Intel, Shell and Coca-Cola developed interesting campaigns 
that sparked consumer demand
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Brand strategy
It understood what star power could achieve, 
so Microso t paid The Rolling Stones US $14m 
to use the song Start Me Up for their Windows 
95 launch. Then topped this by spending 
US$200m on the ad blitz for Windows XP, 
featuring Madonna’s Ray of Light.

Not forgetting that Gates himself, viewed 
in di ferent circles as a nerd or a genius, 
and possibly, regarded as a bigger brand 
personality than Virgin’s Richard Branson 
tends to attract media attention easily.

“The brand is the soul of the company. 
So if you want to change the world, you must 
know the soul. It’s like the North Star,” said 
Bill Gates.

INTEL
It is a multinational corporation and 
technology company headquartered in Santa 
Clara, California, in the Silicon Valley and in 
New Jersey. It is the world’s second largest 
and second highest valued semiconductor 
chip maker based on revenue a ter Samsung. 
It is the inventor of the x86 series of 
microprocessors, the processors found in most 
personal computers (PCs).

The facts
Robert Noyce and Gordon Moore founded 
California-based Intel in 1968. They invented 
the rst micro-processor in 1971. Ten years 
later, IBM chose one of Intel’s processors to 
power the rst-ever PC.

The company launched its rst Pentium 
processor in 1993 and has rendered its own 
products obsolete almost every year. As 
Moore says: “If the auto industry advanced 
as rapidly as the semi-conductor industry, a 

Rolls-Royce would get half-a-million miles 
per gallon, and it would be cheaper to throw it 
away than to park it.”

Social Impact
38,659,288 - Total Page Likes on Facebook
33,201 - People Talking About This on 
Facebook
4,753,753 - Twitter Followers

Brand strategy
The crux of the marketing drive evolves on 
the seemingly weak premise that Intel makes 
components buried inside another product. 
In the early 90s its ad agency Dahlin, Smith 
& White came up with the slogan ‘Intel. The 
computer inside’. The campaign capitalised on 
the growth of  the home PC market.

At the same time, Intel began 
approaching computer manufacturers 
with the idea of a co-operative marketing 
programme. In other words, it would share 
the cost of any ads that showed its logo. Now 
more than 2500 computer manufacturers are 
licensed to use the Intel logo. By continuing 
to run its own TV campaigns alongside co-

branded spots, Intel’s position in the brand 
rankings looks stable.

“Our universal belief is that business 
performance follows brand performance, 
and both should work in tandem. Business 
performance is based on operational and 
sales excellence. Brand performance is based 
on the consumer and partners’ respect for the 
value you bring to their lives and the positive 
impact you make on the world,“ said  Steve 
Fund, Chief Marketing O cer, Intel.

SHELL
Royal Dutch Shell plc is the sixth-largest 
company in the world, as measured by 2016 
revenues, and the largest based in Europe. 

The British–Dutch multinational oil 
and gas company is headquartered in the 
Netherlands and incorporated in the United 
Kingdom. Shell has operations in more than 
70 countries and produces around 3.7 million 
barrels of oil equivalent every day. It operates 
four major business groupings.

The facts
Shell began in 1890, when Marcus Samuel 
Jr started a business exporting kerosene to 
the Far East. It started growing apace when 
it merged with Royal Dutch petroleum in 
1907. It pro ted from the 50s oil boom - when 
demand for cars rocketed - and a growth in 
the demand for natural gas in the 60s. By the 
70s, it had broadened into petroleum-derived 
chemicals. 

Social Impact
7,138,515 - Total Page Likes on Facebook
140,780 - People Talking About This on 
Facebook
474,124 - Twitter Followers
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Brand strategy
Shell has bene tted from a global corporate marketing programme. 
This focuses on bu ng up its reputation as a socially and 
environmentally aware oil producer.

Its Pro ts and Principles worldwide marketing programme began 
in 1998 and has featured media activity in all its major territories. 
This also ties in with the Shell Foundation, a charity dedicated to 
sustainable development.

The Shell logo is one of the most instantly recognisable brands in 
the world - so much so that the company decided in 1999 to drop its 
name on all communications.

“Shell will be part of leading the de-carbonising of the energy 
system. We have to accept that is the way the world is going,” said John 
Abbott, Shell’s head of re ning, trading and marketing.

COCA COLA
Coca-Cola is the lagship beverage brand of The Coca-Cola Company, 
the world’s largest beverage company, refreshing consumers with more 
than 500 brands. 

The facts
Coca-Cola history began in 1886 when the curiosity of an Atlanta 
pharmacist, Dr. John S. Pemberton, led him to create a distinctive 
tasting so t drink that could be sold at soda fountains. He created a 

lavoured syrup, took it to his neighbourhood pharmacy, where it was 
mixed with carbonated water and deemed “excellent” by those who 
sampled it. Dr. Pemberton’s partner and bookeeper, Frank M. Robinson, 
is credited with naming the beverage “Coca-Cola”.

Social Impact
105,905,475 - Total Page Likes on Facebook
35,133 - People Talking About This on Facebook
3,387,726 - Twitter Followers

Brand strategy
Coca-Cola has successfully evolved as a result of strategies in ve areas.
1. Its logo
The colours used in the Coca-Cola logo are red and white, both are 
pulsating and simple in design, which makes the logo appealing in 
the eyes of youngsters. The font of the logo is printed in white, with a 
vibrant red background.

2. Unique bottle
The bottle remains unique in its design. It was created in 1915, by Earl R. 
Dean  the Coca-Cola bottle was rst introduced as a ‘contour bottle’ or 
‘hobble-skirt’ bottle, wide from the centre and slender from below.

3. It sells “happiness” in a bottle
In 2009, the “Open Happiness” campaign was unveiled globally. The 
central theme of “Open Happiness” is an invitation to billions around 
the world to pause, refresh with a Coca-Cola, and continue to enjoy one 
of life’s simple pleasures.

4. Coca-Cola slogans
The rst advertisement said that Coke was “Delicious  Refreshing  
Exhilarating  Invigorating ” The 1980s featured such memorable 
slogans as “Coke is It ”, “Catch the Wave” and “Can’t Beat the Feeling”. 
In 1993, Coca-Cola experimented with computer animation, and the 
popular “Always Coca-Cola”

5. Pricing strategy
It’s common today for tech startups to begin by o fering a service for 
free and then charging a higher price to consumers and/or advertisers 
once they’ve become hooked. Coca-Cola used a similar approach to 
scale across the US and then throughout the world.

“Our strength has always been in understanding consumers. 
Thanks to the digital technology revolution, we have exponential 
amounts of data that enable us to take this understanding further,” 
said Cristina Bondolowski, Head of Global Sparkling, The Coca-Cola 
Company. 

https://www.interbrand.com/best-brands/best-global-brands/2017/
ranking/ 
https://www.forbes.com/powerful-brands/list/ 
https://www.campaignlive.co.uk/article/analysis-quest-superbrand-status- 
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The World Bank in a report carried in The 
Edge Financial Daily on October 5, 2018 
revised Malaysia’s growth rate to 4.9% from 
5.4% in April based on cancellation of large 
infrastructure projects and lower export 
growth.

The forecast was announced by World 
Bank chief economist for the East Asia and 
Paci c Region Sudhir Shetty, who made the 
revision Malaysia’s gross domestic product 
(GDP). 

There’s a silver lining though in the fact 
that the economy will still be supported by 
strong growth in private consumption. Private 
consumption is estimated to expand 7.2% this 
year, from 7% registered in 2017.

The upside of a slower GDP growth was 
also raised as a way to greater stability of the 
economy in coming years.

“This is not a time to prop up growth in 
the short term. It is time to consolidate on the 

scal side, to ensure that these scal bu fers 
are built up in case [external] shocks are larger 
than anticipated,” he said at the release of 
the World Bank’s latest East Asia and Paci c 
Update 2018, “Navigating Uncertainty”, on 
October 4, 2018.

Also weighing in was World Bank’s lead 
economist of macroeconomics, trade and 
investment Richard Record who stated that 
a GDP growth of 4.9% is still considered a 
“strong performance” as it represents the top 
end of Malaysia’s projected growth rate of 
between 4% and 5%.

Record o fered the view of preparing for 
more potential growth through structural 
reforms and raising the quality of that 
growth.

He advised caution given Malaysia’s 
strong link to global markets and value chains 
in the face of a challenging and uncertain 

external environment.
Record explained this could be caused by 

nancial market volatility linked to changing 
monetary policies of advanced countries or 
crisis situations that could spread to emerging 
economies like Malaysia through capital 
out lows.

Such tumultuous scenarios could 
be better managed partly through both 
economic and product diversi cation.

The World Bank, in its latest economic 
report, projects Malaysia’s economy to expand 
by 4.9% in 2018, 4.7% in 2019, and 4.6% in 
2020. Last year, Malaysia’s economic growth 
came in at 5.9%, higher than 2016’s 4.2%.

The bank is projecting Malaysia’s scal 
de cit to be 2.9% of GDP in 2018, before 
narrowing to 2.8% in 2019 and 2020.

http://www.theedgemarkets.com/article/world-
bank-cuts-malaysias-2018-gdp-grow

ECONOMY:  
SLOWER GROWTH 
RATE EXPECTED
World Bank revises figures downwards in second revision
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FMM 50TH ANNUAL 
GENERAL MEETING

FMM held its 50th Annual General Meeting 
(AGM) on November 28, 2018, at Wisma FMM, 
Bandar Sri Damansara, Kuala Lumpur.

In his address, Dato’ Soh Thian Lai, FMM 
President, highlighted the following: 

OVERVIEW OF FMM ACTIVITIES IN 

Since May, 2018, FMM had paid courtesy 
calls on Ministers of the Pakatan Harapan 
Government and carried out over hundred 
activities at Head O ce and Branches. Some 
of the key courtesy calls on Ministers were as 
follow:  

 Minister of International Trade & 
Industry, YB Datuk Ignatius Darell Leiking 
– August 8

 Minister of Energy, Science, Technology, 
Environment & Climate Change, YB Puan 
Yeo Bee Yin – July 23

 Minister of Finance, YB Tuan Lim Guan 
Eng – October 1

 Minister of Entrepreneurship 
Development, YB Datuk Seri Mohd 
Redzuan Md Yusof – November 1

On June 5, 2018, FMM was invited to meet 
with the Council of Eminent Persons led by 
Tun Daim Zainuddin, where Dato’ Soh had the 

opportunity to brief Tun and CEP members on 
the challenges of the manufacturing sector 
particularly the increasing costs of doing 
business. 

ADDRESSING MEMBERS’ CONCERNS
HR issues continued to dominate FMM’s 
attention particularly foreign workers 
and minimum wage. FMM also assisted 
members to comply with new legislation and 
regulations. The National Human Resource 
Consultative Council set up on April 6, 2018 
provided FMM the platform to directly 
deliver inputs on labour related issues to 
the Government. FMM is represented in the 
Consultative Council and its four Working 
Groups.  The working groups have met three 
times since July this year. 

CORPORATE SOCIAL RESPONSIBILITY
FMM donated RM1 million to Tabung Harapan 
Malaysia. 

In conclusion, Dato’ Soh called on 
members to embrace new technological 
advancements, Industry 4.0, invest more 
time and resources to upgrade productivity, 
quality and R&D, expand market access, 
up-skill workforce through training and 
invest in upgrading and automating 

the manufacturing processes to step up 
competitiveness. 

The Audited Financial Statements for the 
nancial year ended June 30, 2018 and the 

Reports of the Directors and Auditors were 
unanimously approved and adopted by the 
members present.  Thirteen Council members 
were elected/re-elected into the FMM Council. 

At the Council meeting following the 
AGM, Dato’ Soh Thian Lai was unanimously 
re-elected as FMM President for 2018/2019. 
Tan Sri Dr Lim Wee Chai remained as the 
Immediate Past President under Article 38. 
Dato’ Dr Ir Andy Seo Kian Haw, Datuk Noraini 
Soltan, Dato’ Nathan K Suppiah and Dato’ Goh 
Boon Kim were unanimously elected as Vice-
Presidents for 2018/2019.

Dato’ Soh Thian Lai, FMM President 
addressing FMM members at the Annual 
General Meeting

The meeting in session
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PRESIDENT

Dato’ Soh Thian Lai

YKGI Holdings Bhd 

IMMEDIATE PAST PRESIDENT 

Tan Sri Dr Lim Wee Chai

Top Glove Sdn Bhd

VICE-PRESIDENTS

Dato’ Dr Ir Andy Seo Kian Haw

Alphaprima Engineering Sdn Bhd

Dato’ Nathan K Suppiah                                
ISUS JVC Industries Sdn Bhd

Datuk Noraini Soltan

Sipro (Malaysia) Sdn Bhd

Dato‘ Goh Boon Kim

Taik Sin Timber Industry Sdn Bhd

COUNCIL MEMBERS

William Ng

ABB Malaysia Sdn Bhd

Dr Helena Eian Yeut Lan

Accel Graphic System Sdn Bhd

Tan Sri Cheng Yong Kim

Antara Steel Mills Sdn Bhd

Victor Hii Lu Thian

Asteel Sdn Bhd

James Ha Haw Yew

Dong Sin Food Sdn Bhd

Michelle Hah Mei Kian

Fire Fighter Industry Sdn Bhd

Tan Sri Saw Choo Boon

Heineken Malaysia Berhad

Suresh Chandra

Intel Technology Sdn Bhd

Tan Sri Dato’ Soong Siew Hoong

Kejuruteraan Wang Yuen Sdn Bhd

Mark Wing Kong

LB Aluminium Bhd

Puan Sri Maimon Arif Patail

Malaysian Mosaics Sdn Bhd

Ir A K Woo

Master Jaya Environment Sdn Bhd

Mag Ng

Mega Fortris (Malaysia) Sdn Bhd

Danny Ng Kian Boon

MTS Fibromat (M) Sdn Bhd

Dato’ Kevin Lai Tak Kuan

Nagakaya Corporation Sdn Bhd

Juan Jose Aranols

Nestle Manufacturing (Malaysia) Sdn Bhd

Ng Ming Yee

Nissha Precision Technologies Malaysia  
Sdn Bhd

Hiroyuki Imizu

Panasonic Manufacturing Malaysia Berhad

Davies Danavaindran

Radosh Engineering & Industrial Sdn Bhd

Dato’ Palaniappan Joseph

Satake Technologies Sdn Bhd

Ir Ter Leong Leng

Top-Mech Provincial Sdn Bhd

Gor Siew Yeng

Toray Industries (Malaysia) Sdn Bhd

Dato’ Mizanur Rahman Ghani

Venator Asia Sdn Bhd

Dato’ Tan Boon Pun

Xilouette Manufacturer Sdn Bhd

BRANCH CHAIRMEN

Dato’ Dr Haminnuddin Abd Hamid 
(Kedah/Perlis Branch Committee)
Ideal Healthcare Sdn Bhd

Dato’ Dr Ooi  Eng Hock 
(Penang Branch Committee)
Menara Kerjaya Fasteners Sdn Bhd

Dato’ Gan Tack Kong 
(Perak Branch Committee)
Ngan Yin Food Industries Sdn Bhd

Jacob Lee Chor Kok  
(Selangor Branch Committee)
 Asli Mechanical Sdn Bhd

Steven Aroki

(Negeri Sembilan Branch Committee)
Smane (M) Sdn Bhd

Datuk Jeffery Ong 

(Malacca Branch Committee)
Oriental Food Industries Sdn Bhd

Capt (R) Haji Abdullah Shariff 

(Johor Branch Committee)
DSN Advanced Technology (M) Sdn Bhd

Ir Kua Jit How

(Eastern Branch Committee)
Sadagene Steel Sdn Bhd

Tuan Haji Othman Abdul Rani

(Sarawak Branch Committee)
CMS Cement Sdn Bhd

LINE-UP OF FMM COUNCIL FOR 2018/2019

Group photograph of the FMM Council Members for 2018/2019
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The Federation of Malaysian Manufacturers (FMM) thrives on the active 
participation of its members. The involvement of our members and their 
staff is essential to the long-term growth of the manufacturing sector 
and to the primary role of the Federation. 

It is with great pride and honour for FMM to welcome 50 new members, 
comprising 36 Ordinary Members and 14 Affiliate Members that joined 
the Federation from September to October 2018.

WELCOME 
TO FMM
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ORDINARY MEMBER

Alumac Industries Sdn Bhd

Asteel Ajiya Sdn Bhd

Benima Marketing Sdn Bhd

BJC Foods (Malaysia) Sdn Bhd

Bun Hoong Food Industry Sdn Bhd

Chun Hau Electronic (M) Sdn Bhd

CSC Steel Sdn Bhd

Dunlopillo Holdings Sdn Bhd

G.S Trading Company

Ge-Shen Plastic (M) Sdn Bhd

GH Biscuits PLT

Gourmessa Sdn Bhd

Greatech Integration (M) Sdn Bhd

HICOM HBPO Sdn Bhd

Huan Hong Seafood Manufacturer Sdn Bhd

Kato Manufacturing (Malaysia) Sdn Bhd

Kilang Kejenteraan Hup Hing Sdn Bhd

Long Chan Trading Co

Megix Industries Sdn Bhd

MGB Sany (M) IBS Sdn Bhd

MTT Decoration Glass Trading Sdn Bhd

Nufarm Malaysia Sdn Bhd

OHR Marketing Sdn Bhd

Perusahaan Uniflex Sdn Bhd

Rakan Impian Industri Sdn Bhd

Special Steel & Alliance Sdn Berhad

T7 Kilgour Sdn Bhd

Team Some Sdn Bhd

Today Ingredients Sdn Bhd

Toray BASF PBT Resin Sdn Bhd

UPC Chemicals (Malaysia) Sdn Bhd

VAT Manufacturing Malaysia Sdn Bhd

Venus Ceramic Industry Sdn Bhd

Welding Alloys (Far East) Sdn Bhd

Yap Yu Trading Sdn Bhd

Yoshitec Precision Engineering (M) Sdn Bhd

AFFILIATE MEMBER

Bioscenergy International Sdn Bhd

Blink Eyes Group Sdn Bhd

Bold-Pack Industries Sdn Bhd

Cellofix Sdn Bhd

Crimson Petroleum Sdn Bhd

Hextar Mitai Sdn Bhd

Luen Heng F&B Sdn Bhd

Modalku Ventures Sdn Bhd

Nyan Kids (M) Sdn Bhd

Treasure Advisory Sdn Bhd

Trili Maju Sdn Bhd

Unigreen Chemicals Sdn Bhd

Velld Power System Consult Sdn Bhd

Yong Hong System Sdn Bhd
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FMMEA SPECIAL FEATURE

Top Glove Sdn Bhd

Top Glove’s fast-rising global stature
The world’s largest glove maker aims to become a 
FORTUNE 500 Global company by 2040

Top Glove Sdn Bhd was a GOLD recipient for FMM Excellence Award 
(FMMEA) 2017 in Manufacturer of the Year – Large Category.

With the continuous support of the Malaysia Productivity 
Corporation (MPC), FMMEA is considered as the industry’s crowning 
glory whereby manufacturing companies are assessed by their 
peers and accorded recognition for excellence in Leadership, People 
Development, Marketing, Operations, Innovation and Business Results. 
The FMMEA is also an EXCLUSIVE award recognising  manufactuirng 
companies.

Below we present excerpts from the interview carried out with Tan 
Sri Dr Lim Wee Chai, Executive Chairman, Top Glove Sdn Bhd (TG).

FMM: It must have been a proud moment for the company when 
it emerged as one of the winners of FMM’s prestigious Excellence 

and status on winning this award?
TG: We were very happy and proud to have received this award, a ter a 
very stringent and detailed application process. 

It was also based fully on merit and assessed by judges with 
extensive experience from various elds.  

FMM: Relate on some of the key milestones and achievements of the 

TG: Some signi cant milestones and achievements of Top Glove:
2013: The launch of our rst dedicated R&D centre
2015: The completion of Top Glove’s corporate headquarter, Top Glove 
Tower  
2016: Top Glove was listed on the Mainboard of the Singapore 
Exchange  
2017 and 2018: Acquisition of a packaging company Eastern Press Sdn 
Bhd, surgical glove maker Aspion Sdn Bhd, and an 85% stake in latex 
sheet producer and marketer Duramedical Sdn Bhd
2018: 
 Condom factory commenced operations
 Charted a historical high in sales revenue, surpassed the RM4 billion 

mark for FY2018
 Highest full year pro t at RM437 million
 Highest quarter revenue at RM1.2 billion (4 FY18)
 Highest volume sold at 49 billion gloves.
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FMMEA SPECIAL FEATURE

FMM: What has been the company’s approach to modernizing 
machinery and the workforce in the face of greater competition in 
the marketplace?
TG: Our yearly CAPEX for automation is between RM30 million to RM50 
million.

Over the last three years we have “saved” about 1,000 workers by 
increasing automation in our manufacturing processes.

We believe investing in automation and technology is the way 
forward in order to stay competitive. The cost of salaries will only 
continue to increase but the cost of automation will keep going down.

Our focus in particular is on leveraging technology to further 
automate our production lines, reduce workers for repetitive tasks 
which can be automated, reduce human error, and improve quality 
and e ciency.  We are also working towards computerising our 
manufacturing and operational processes.

Looking ahead, our plans in this area include automating the 
packing process, implementing SCADA system, as well as exploring 
smart manufacturing and emerging technologies such as Industry 
4.0.  However, it is also important to note that the nature of glove 
manufacturing is such that it cannot be 100% automated in the 
foreseeable future.

We believe that automation will generally create more jobs than 
it replaces.  Where Top Glove is concerned, our workers whose jobs 
have been replaced by automation will not be made redundant but 
deployed to new factories, which we are constantly building and/or 
acquiring.  

Our ongoing automation initiatives are aimed at improving process 
e ciency and reducing our reliance of unskilled workers.

Our technology initiatives are not limited to the production process 
alone, but also key support functions such as HR management.  

This year, we have invested over RM6 million (over the course of 
ve years) to automate our HR Information System alone via SAP 

SuccessFactors. This tool enables process improvement, encourages 
more productive and consistent communication and will be 
implemented in 4 phases- performance management, compensation, 
learning management, recruitment and career development.  

FMM: As in most large enterprises the welfare of the employee can be 

remain happy and motivated?
TG: A key driver for motivation is a clear business direction and goals. 
With these, the people of the company will be able to set small and 
medium targets and understand how they can contribute to the 
company’s long term vision.  

At Top Glove, we believe the people are the foundation of the 
company. We place importance on physical and mental health in 
keeping our people positive minded and t. It is believed that keeping 
physically t also improves our mental wellbeing. With this, we provide 
a corporate gym which have tness classes and also subsidies for 
swimming lessons and tness lessons outside the company gym. 

Good mental health also comes from ensuring a corporate culture 

where honesty, transparency, and integrity are standard practice.
Top Glove also adopts an open-door policy, which encourages open 

and honest communication:
 Leaders adopt a hands-on leadership style
 Employees have many opportunities to collaborate on various 

projects which involve inter-departmental committees
 We also encourage employee participation in the decision-making 

process by seeking their inputs  
 Employees also have the opportunity to submit monthly 

suggestions for improvements on any area of our operations
 We believe in giving employees a voice, to which end we provide 

avenue for feedback to management such as the employee 
satisfaction surveys  

 In terms of opportunities, we practise meritocracy at Top Glove. 
We consider all employees children of Top Glove. This means 
everyone has an equal chance of advancing their careers at 
this company, as long as they are competent, hardworking and 
committed.  Our succession plan is simple: the best man runs the 
show.  

In turn, we have been named Best Employers to work with in Asia 
two years in a row (2017 and 2018) by HR Asia as well as Top 5 best 
employers and best employer under the Manufacturing – Chemicals & 
Heavy Industries by Malaysia’s 100 Leading Graduate Employers, GTI 
Media in 2017. 

FMM: In terms of business how has the company performed in the 
last few years?
TG: We are happy to say that Top Glove has performed well these past 
few years, adding good value for the bene t of our stakeholders. 

We just announced our 4 FY18 and full year results for nancial 
year 2018. For FY2018, Top Glove achieved a record-breaking sales 
revenue of RM4.21 billion, surpassing the RM4 billion threshold and 

Top Glove Executive Chairman, Tan Sri Dr Lim Wee Chai
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representing a 23.6% growth from FY2017. 
Pro t before tax was also at an all-time high of RM522.7 million, an 

exceptional 36.4% jump compared with FY2017.  
Sales Volume (quantity sold) FY2018 reached its peak, surging 26% 

year-on-year.  
Top Glove also delivered a commendable performance for 4 FY18, 

achieving sales revenue of RM1.22 billion, the Group’s highest ever 
sales revenue attained within a single quarter, a 34.9% increase year-
on-year and up 10.6% quarter-on-quarter. 

Since our listing in 2001, CAGR has been steady at 22.2% and 
should shareholders invested in our shares since our IPO, the return 
would have 8,541% as of today. 

FMM: Name some of the core values that are important to the 
company?
TG: We believe our business remained stable because we remained 
focus and abide by our business direction of providing consistently high 
quality gloves at an e cient low cost.

Building a company is like building a tower.  You need a good 
foundation.  In a company, the people are the foundation. In order to 
build a lasting business, we rst need good people. 

We also believe that good values are crucial for success and 
advancement, and these values should be instilled from the start.  At 
Top Glove, Honesty, Integrity and Transparency make up our company’s 
Business Ethics, which have been adopted across all aspects of our 
operations and are key to Top Glove and its employees’ healthy and 
continued growth. 

Running with the times and continuing to move forward is also 
important for a business to stay sustainable. This is underscored by 
Top Glove’s uality Policy which is “Continuous Improvement and 
Innovation are Our Duties”.  We always remind our sta f - “No Research, 
No Future.” Today, Top Glove is the world’s largest manufacturer of 
gloves. However, remaining number one is not forever.  So even when 
you have achieved success, you must continue to work harder, smarter 
and faster, to remain number one for as long as possible. 

We encourage continuous learning and have instilled this in our 
corporate culture through motivational catchphrases like “Must Know, 
Must Do, Must Teach”.

We also believe in the importance of good health. We encourage 
our people to stay t and healthy, mentally and physically. How do we 
ensure we stay healthy  We observe the 5 uality Wells: Eat Well, Clean 
Well, Work Well, Exercise Well, Sleep Well. Our people make up the 
foundation of the company. In order for us to stay competitive and able 
to achieve new heights, it is important for us to have strong and healthy 
people with good values to bring us there. 

FMM: Name some of the challenges faced by the company in the 
marketplace today?
TG: Our on-going challenges remain:

 Rising operation costs (raw materials, utilities, labour and 
machineries)  

 Intensive competition
 Recruiting and retaining quality sta f.

We are able to overcome above through internal improvements 
such as automation, quality enhancement, cost control measures and 
R&D that enable us to stay competitive.

To attract and retain sta f, we have in place programs and bene ts 
to help us attract, nurture and retain good sta f.  These include training 
and development, health-related initiatives (health talks, screening), 
sports activities, as well as a merit-based performance management 
and reward system.

However, we continue to focus on learning fast and focusing  
on internal improvements within our control which include  
operational e ciency and R&D initiatives as we work towards our long 
term vision.   

FMM: Outline the company’s aspirations and goals for the future?
TG: While we are happy with where we are now, this is just the 
beginning for us and we look forward to taking our business to the next 
level.  Moving forward, we have set ourselves very ambitious goals, 
which include:
 Increasing our global market share from 25% to 30% by 2020
 Becoming the world’s largest nitrile glove manufacturer
 Becoming a FORTUNE Global 500 company by 2040.

from joining FMM?  
TG: Joining FMM has helped Top Glove grow and enable us to discuss 
business concerns such as rising labour costs and tax, together with 
peers who are facing the same problems. 

It provides a good avenue for us to stay abreast of industry issues  
and updates. FMM also gives its members the opportunity  
to join forums or participate in rst-hand discussions with  
the ministries to gain a better understanding of various  
industry issues.

Besides that, FMM also serves as a platform to provide feedback on 
issues faced by the industry. For example, Top Glove raised it’s concerns 
on related to foreign worker check out memo (COM). This is when FMM 
assisted us in escalating the issue to relevant parties i.e. Immigration 
Department and Ministry of Home A fairs (KDN).

FMM provides good training programmes for the bene t of our 
people and reliable advisory services. When we rst started out, 
the FMM Advisory services ranging from Investor, HR and customer 
relations, provided us with a smoother transition as we continued to 
grow.

Our employees have also participated in numerous programmes 
including the Industry 4.0 conference, technology talk on cybersecurity 
and more. 

Top Glove Sdn Bhd
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FMM with the support of Malaysia Digital Economy Corporation 
(MDEC), organised the FMM Industry 4.0 Conference 2018 with the 
theme “Industry 4.0 and Digitalisation” on September 27, 2018 at the 
Royale Chulan Damansara Hotel. 

In his Welcome Remarks, Jacob Lee, Chairman of the FMM 
Industry 4.0 Committee, urged participants and particularly SMEs to 
learn to leverage on Industry 4.0 to improve business performance. 
Amid the challenging global economic conditions, the Malaysian 
economy recorded slower economic growth of 4.5% in the second 
quarter of 2018 compared to a growth of 5.4% in the rst quarter. The 
impact of the so tening external demand for manufactured goods 
is a fecting Malaysian manufacturers and businesses. In mitigating 
these challenges successfully, Malaysian manufacturers would 
need to review their business strategies and plans, especially on the 
deployment of technologies.

Dato’ Soh Thian Lai, President of FMM, in his address highlighted 
that in PWC’s Industry 4.0: Global Digital Operations Study 2018, 86% 
of 2,000 manufacturers surveyed expect to see cost reductions and 
revenue gains from their digitisation e forts over the next ve years. 
Hence, if the Malaysian manufacturing industry is not already on the 
digital transformation journey, it’s time to jump on board.  

YB Datuk Ignatius Darell Leiking, Minister of International Trade  

and Industry, in his Keynote Address said that our neighbouring 
countries (Singapore, Vietnam, Indonesia and Thailand) are ahead of 
Malaysia in launching their Industry 4.0 journeys. However, Malaysia 
can always, learn, adapt and improve from others in implementing 
our Industry 4.0 initiatives. He also launched the FMM Industry 4.0 
Roadmap at the conference. The Roadmap has three objectives i.e. 
to EDUCATE, COLLABORATE and ENABLE FMM members to start 
their Industry 4.0 journey. The FMM Industry 4.0 Roadmap covers 
12 pillars of technology, namely: Digitisation, Automation, Additive 
Manufacturing, Augmented Reality, Autonomous Robots, Arti cial 
Intelligence (AI), Big Data, Cloud Computing, Cyber Security, Internet 
of Things (IoT), Simulation, and System Integration.

YB Datuk Ignatius Darell Leiking also witnessed the FMM–MDEC 
MOU signing ceremony between Dato’ Soh Thian Lai, FMM President 
and Datuk Yasmin Mahmood, CEO of MDEC. FMM and MDEC will 
collaborate on setting a Digital Manufacturing Hub where we will 
deliver hands-on experience on Industry 4.0, through this partnership, 
FMM envision creating greater momentum, enriching the ecosystem to 
support manufacturers to embark on digital transformation and create 
digital champions. 

The Conference was attended by some 350 participants and 
exhibitors, featuring 19 technology companies and a model factory.

(Left to right) Dato’ Ng Wan Ping, COO of MDEC, Tan Chuan Ou, Deputy Secretary General (Operation) of 
Ministry of Communications and Multimedia, Jacob Lee, Chairman of FMM Industry 4.0 Working Committee, 
Dato’ Soh Thian Lai, President of FMM, YB Datuk Ignatius Darell Leiking, Minister of International Trade and 
Industry, Datuk Yasmin Mahmood, CEO of MDEC and Datuk Isham Ishak, Secretary General of Ministry of 
International Trade and Industry at the FMM Industry 4.0 Conference 2018

Jacob Lee, Chairman of FMM Industry 4.0 Committee 
delivering his Welcome Remarks

Dato’ Soh Thian Lai, President of FMM addressing the 
participants at the Conference

YB Datuk Ignatius Darell Leiking, Minister of 
International Trade and Industry delivering his 
Keynote Address

Dato’ Soh Thian Lai, President of FMM (left) and 
Datuk Yasmin Mahmood, CEO of MDEC (2nd from 
right) signing the MOU to enhance our partnership 
to form the Digital Manufacturing Hub

YB Datuk Ignatius Darell Leiking, Minister of 
International Trade and Industry (2nd from right) 
launching the FMM Industry 4.0 Roadmap at the 
Conference

FMM INDUSTRY 4.0 CONFERENCE 2018
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The inaugural FMM Industry Seminar, themed 
on “Food Safety for Consumer Con dence” 
was held on August 16, 2018 at the Royale 
Chulan Damansara Hotel in Petaling Jaya. The 
seminar was attended by 58 participants. 
The objectives of the event were to provide:

 Knowledge on preventive and corrective 
actions in handling food fraud cases

 Best practices in traceability in 
food supply chain and food safety 
communication during crisis

 Understanding on sanitation best 
practices during production and at food 
serving points  

 Information on packaging innovations 
that safeguard food hygiene  and

 Networking opportunities with food 
quality control practitioners.

HEAD OFFICE

FMM Industry Seminar

Panel speakers during the question and answer session

The 10th FMM Marketing & Branding 
Conference was held on October 10, 2018 
at the Royale Chulan Damansara Hotel in 
Petaling Jaya. Themed “Retail Marketing: 
Driving In-Store and Onlne Sales”, the 
conference drew a strong turnout with 152 
participants. 
The conference provided the following 
objectives:

 Understand the roles and integration of 
retail stores, online marketplaces and 
e-commerce

 Gain insights on the in luence of 
blockchain on retail marketing and 
e fective approaches in implementing 
loyalty programmes

 Learn practical ways on how to in luence 
Gen Z and millennial shoppers as well as 
in-store customers’ decisions  and

 Discover feasible promotional 
opportunities in digital wallets and 
Google shopping campaigns to drive in-
store and online sales.

FMM Marketing & Branding Conference 2018

Ipay88 Business Development Director and Co-founder, Chong Lee Kean answering a 
participant’s query on e-wallet 
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HEAD OFFICE

FMM Business Best Practices Seminar

A participant seeking further details from Ridhima Khanduja, the 
Principal of Leadership and Performance & Organisation Practices 
from Aon Hewitt Malaysia Sdn Bhd

Amita Nandi, the Senior Consultant from Development Dimensions 
International (DDI) explaining the leaders’ roles in succession planning

The 15th FMM Business Best Practices Seminar was organised on 
September 27, 2018 at the Royale Chulan Damansara Hotel in Petaling 
Jaya. The seminar’s theme “Succession Planning for SMEs” were 
attended by 46 participants. 

The seminar aimed to provide participants with: 
 Gain knowledge on how to develop a practical succession planning 

process
 Identify key positions in their organisations
 Assess organisation’s talents for a succession pool  and
 Design developmental and career plans for the succession pool.

Industrial Park Forum – Southern Region

The second series of Industrial Park Forum, a joint event organised  
by the Malaysian Investment Development Authority (MIDA)  
and FMM was held on August 28, 2018 at the Holiday Villa,  
Johor Bahru. 

The targeted market at Southern Region was well attended  
by 200 participants and 10 exhibitors from various stakeholders 
including business chambers, local authorities, park developers  
and managers, utility companies, manufacturers and potential 
investors. 

The forum aimed to provide a strategic meeting place for industrial 
park developers, prospective local and foreign manufacturers or 
investors, and local authorities to establish business linkages in 
strengthening the industrial ecosystem that would attract high 
value added investments and job creation and to encourage the 

development of industrial clusters, particularly for SMEs, and eco-
industrial parks.

The forum featured a panel discussion by a broad range of speakers 
from UEM Sunrise Berhad, Sime Darby Property Berhad, Iskandar 
Halal Park, AME Development Sdn Bhd, Malaysian French Chamber 
of Commerce Industry, Hersheys Malaysia Sdn Bhd, i2m Ventures Sdn 
Bhd, Almer Malaysia Sdn Bhd, Telekom Malaysia Berhad and Tenaga 
Nasional Berhad (TNB).

The forum was o ciated by YB Dr Ong Kian Ming, Deputy Minister 
of International Trade and Industry. Dr Ong in his speech highlighted 
that with the Industry 4.0 being underway, there is a critical need 
for the park developers to develop the next generation of industrial 
clusters that are well equipped with the state-of-the-art facilities and 
infrastructure to cater to the next wave of industries.

Panel presentation by AME Development on the essential features of 
the industrial park

YB Dr Ong Kian Ming visited one of the exhibition booths 
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HEAD OFFICE

FMM Pocket Talk by Credit 
Guarantee Corporation (CGC)
A pocket talk was held on July 18, 2018 at Wisma FMM. It was conducted 
by Leong Weng Choong, Chief Business O cer, Credit Guarantee 
Corporation (CGC). 11 participants from eight companies took part.

The purpose of the talk was to introduce imSME, an online referral 
platform for SME nancing. Leong explained that the platform aimed 
at bridging the SMEs’ nancing or loan needs by broadening their 
access to an array of nancing or loan products and services options 
that are o fered by the participating banks and agencies. 

SMI & ENTREPRENEUR NEWS

FMM Factory Visit to  
TOTO Malaysia
A visit was made to the factory of Toto Malaysia Sdn Bhd on September 
5, 2018. The delegation was led by Dato’ Dr Ir Andy Seo, FMM Vice 
President & Chairman, FMM SMI Working Committee. 26 participants 
from 17 companies joined the visit.

The visit was arranged to learn and view rst-hand TOTO’s best 
practises in operational excellence. TOTO is the GOLD winner of FMM 
Excellence Award 2017 – Large category.

FMM & MaGIC  
Entrepreneurs Day
The FMM Youth & Entrepreneurship Committee (YEC) in 
conjuction with the FMM & MaGIC Entrepreneurs Day, organised 
a Business Opportunity Networking (BON) session on September 
19, 2018 at the Malaysian Global Innovation & Creativity Centre, 
Cyberjaya. 

Targeted at youth directors, the BON session attracted 46 
participants from 33 member companies.

Besides networking and sharing of ideas, the session also gave 
FMM members the opportunity to explore the potential with start-
up companies from the MaGIC’s Global Accelerator Programme 
(GAP).

Industrial Park Forum – Northern Region

The third series of Industrial Park Forum, a joint event organised by the 
Malaysian Investment Development Authority (MIDA) and FMM was 
held on October 18, 2018 at the Weil Hotel, Ipoh, Perak.  

The forum was attended by over 200 participants from various 
elds, including business chambers, local authorities, park developers 

and managers, utility companies, manufacturers and potential 
investors. 

The Forum featured a panel discussion by a broad range of speakers 
from Perbadanan Kemajuan Negeri Perak (PKNP), Telekom Malaysia 

Berhad, Finisar (Malaysia) Sdn Bhd, Penang Development Corporation 
(PDC), Ditrolic Solar Sdn Bhd, Proton Holdings Berhad, Lembaga Air 
Perak and Kulim Hi-Tech Park.

The forum was o ciated by YB Dr Ong Kian Ming, Deputy Minister 
of International Trade and Industry. In his speech, Dr Ong urged park 
developers to move towards Industry 4.0 and automation. He added 
that the development of industrial parks in the country needs to be 
synchronised with the states’ unique strengths and leverage on speci c 
industry clusters.

Panel presentation by industry players and utilities providerFrom left: Syed Kamal Muzaffa, Senior Deputy Director of MIDA, YB 
Dato’ Seri Ir Haji Mohammad Nizar Jamaluddin, Perak State Exco, YB 
Dr Ong Kian Ming, Deputy MITI Minister, Arham Abdul Rahman, Deputy 
CEO of MIDA,  Dato’ Gan Tack Kong, FMM Perak Chairman
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Malaysia has signed a total of 14 FTAs (seven bilateral and seven regional) including the latest ASEAN-Hong Kong Free Trade Agreement (AHKFTA) 
signed on November 12, 2017 with the target entry into force in 2019.

UPDATES ON MALAYSIA’S FREE TRADE AGREEMENTS

 with Australia, Brunei, Canada, Chile, Japan, Mexico, New 
Zealand, Peru, Singapore and Vietnam

 To amend 19 legislations. To date, only two amendments approved by Parliament - Private Employment Agencies (Amendment) Act & Malaysia 
Anti-Corruption Commission (Amendment) Act

 Two special meetings with YAB Prime Minister and selected Cabinet Ministers to seek policy decision on whether Malaysia should continue 
with rati cation or otherwise

 with Brunei, Cambodia, Indonesia, Laos, Myanmar, Philippines, Singapore, Thailand, 
Vietnam, Australia, China, India, Japan, South Korea and New Zealand

 Five chapters nalised: Customs Procedure and Trade Facilitation (CPTF), Economic and Technical Cooperation (ECOTECH), SMEs, Institutional 
Provisions, Transparency in Government Procurement

 Unlikely to conclude by 2018 due to challenges in nalising  tari f reduction modalities for goods, concluding trade in services modalities and 
market access, complexity in investment on text negotiations and market access, and Rules of Origin, ROO

Outcomes of FTAs
Total trade with FTA partners in January-
June 2018:

 RM563.02 billion (62.2% total trade)
 Exports RM295.28 billion (61.2%  

total exports)
 Imports RM267.74 billion (63.4%  

total imports)

Regional FTAs
ASEAN (ATIGA)

ASEAN-China (ACFTA)

ASEAN-Japan (AJCEP)

ASEAN-Korea (AKFTA)

ASEAN-India (AIFTA)

ASEAN-Australia-New Zealand (AANZFTA)

Bilateral FTAs
Malaysia-Japan (MJEPA)

Malaysia-Pakistan (MPCECA)

Malaysia-India (MICECA)

Malaysia-New Zealand (MNZFTA)) 

Malaysia-Australia (MAFTA)

Malaysia-Chile (MCFTA)

Malaysia-Turkey (MTFTA)
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 EU discriminatory action on palm oil issue to be addressed through MEUFTA
 Future direction or instruction subject to new Cabinet and new Ministers

 with Iceland, Liechtenstein, Norway and 
Switzerland

 Negotiations postponed since September 2017 due to Switzerland’s strict protective measures i.e. quota restrictions, Roundtable on 
Sustainable Palm Oil in full certi cation and speci c packaging conditions in negotiations on palm oil

 Malaysia needs clear and nal o fer on palm oil from Switzerland to gauge FTA’s holistic bene ts/ selling points which EFTA has yet to convey, 
taking into account on-going negotiations with EU and EU Directive on Renewable Energy Sources Directive

 Malaysia’s interest – palm oil & palm oil products, oil & gas, automotive & automotive parts, chemicals & chemical products, building 
materials, medical devices, food products, rubber products

 US withdrawal from Joint Comprehensive Plan of Action (JCPOA) and Executive Order 13846 on August 6, 2018 to re-impose speci ed sanctions 
relating to Iran necessitate review of MIPTA negotiations

 with Bangladesh, Indonesia, Iran, Malaysia, Egypt, Nigeria, Pakistan and Turkey
 As of February 2018, seven of eight D-8 Member States had rati ed PTA with the latest by Bangladesh. Egypt is the only Member State who has 

yet to ratify the agreement
 MITI o cially requested D-8 Secretariat on May 28, 2018 to update on implementation - no response yet

 Due to HKC’s unique economic status, there is a stand-alone ASEAN-Hong Kong, China Investment Agreement (AHKIA) in parallel with main 
AHKFTA. Both expected to be in force January 1, 2019

 HKC committed HKD25 million (approximately USD 3.2 million) over ve years to implement ECOTECH Work Programme upon AHKFTA in 
force in ve areas - Customs Cooperation, Professional Services, SME Cooperation, Trade Facilitation / Logistics and E-commerce Cooperation

 All ASEAN Member States (AMS) including Malaysia in midst of nalising domestic rati cation processes

 Two Joint Working Group (JWG) meetings held to set parameters with proposal by:
 ASEAN: trade in goods & services, investment, intellectual property, competition policy micro, small & medium enterprises, economic 

cooperation, electronic commerce, dispute settlement mechanism, review mechanism
 EU: energy & raw materials, transparency of regulations, government procurement, trade and sustainable development.

 EU will submit counter proposal to ASEAN for discussion at the next JWG meeting in October 2018

Other FTAs
 Malaysia-Turkey: expansion to cover services, investment and e-Commerce
 Malaysia-Sri Lanka: joint feasibility study proposed by Sri Lanka
 Malaysia-Bangladesh: proposed in 2010 but no positive response from Bangladesh despite follow-up

Members can receive clearer details on the above FTAs’ bene ts and ways to maximise preferential tari f advantages through certi cates 
of origin at . The seminar is organised in 
collaboration with the Ministry of International Trade & Industry (MITI).    

For enquiries, please contact  or E-mail: jess@fmm.org.my 

UPDATES ON MALAYSIA’S FREE TRADE AGREEMENTS
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KEDAH/PERLIS

FMM Kedah/Perlis 2018 
‘Raya’ Business Networking 
Session
A membership networking event was held on July 10, 2018 which 
saw 110 participants drawn from 42 companies attending.

The event was helmed by Dato’ Dr Haminnuddin Abd Hamid, 
Chairman, FMM Kedah/Perlis Branch. Also in attendance were 
Mohd Harun Elik, Director, Malaysian Industrial Development 
Authority (MIDA) Kedah and Mohd Faiz Syazwan Zainal Abidin, 
Ministry of International Trade & Industry (MITI) Director for 
Penang.

Letter of Intent (LOI) Signing Ceremony between FMM Kedah/
Perlis with ILP Jitra, ILP Kangar & Adtec Kulim on Skim Latihan 
Dual Nasional (SLDN) FMM Kedah/Perlis Networking 

Bowling Tournament 2018 
A bowling tournament was staged at Sejati Bowl, Sungei Petani on July 
21, 2018 in an e fort to boost networking among member companies.

The event witnessed the presence of  Dato’ Dr Haminnuddin Abd 
Hamid, Chairman, FMM Kedah/Perlis Branch as well as Hj Ismail Lathi  
Teh, Senior General Manager, Tenaga Nasional Berhad (TNB) Kedah. 
120 participants from 30 companies took part.

Group photograph for FMM Kedah/Perlis Bowling Tournament 2018

FMM Dialogue with Directors 
of DOSH & DOE Kedah 2018 
& Launching of FMM SHE 
Mentor-Mentee Program
A dialogue session cum launching ceremony was held at the Park 
Avenue Hotel in Sungei Petani on August 27, 2018.

The event was o ciated by YB Simon Ooi Tze Min, Exco for Chinese 
& Siamese A fairs, Science & Technology, Environment & Climate 
Change. Also in attendance were Hairozie Asri, Director, Department 
of Occupational Safety & Health Kedah and Azlina Mahmud, Head of 
Sungei Petani, Department of Environment, Kedah.

The objectives of the event was two-fold, namely to provide a 
forum for industry players to create strong rapport and direct dialogue 
with both DOE & DOSH Kedah directors as well as a networking for 
both parties. In addition, it served as a launch for the FMM SHE Mentor-
Mentee Programme.  38 participants from 23 companies took part.

Signing Ceremony between Ideal Healthcare Sdn Bhd & GS Yuasa 
Battery Sdn Bhd on FMM-ESH Mentor-Mentee Programme

Courtesy visit to YB Senator 
Tan Kok Wei, Exco Industry & 
Investment & Local Councils
A courtesy call by Dato’ Dr Haminnuddin Abd Hamid, Chairman, 
FMM Kedah/Perlis Branch and committee members was made to 
YB Senator Tan Kok Wei on August 7, 2018 at Wisma Negeri in Alor 
Setar.

The purpose was to create close rapport with the State 
Executive Council (EXCO).

Meeting with Customs 
Department Sungai Petani on 
GST Refund Issue
A meeting was held on August 14, 2018 at the Royal Malaysian 
Customs Department in Sungai Petani to discuss GST issues. It 
was chaired by Tuan Mohd Sukri Jusoh, Head of Royal Malaysian 
Customs Department, Sungai Petani. The FMM delegation was led 
by Dato’ Dr Haminnuddin Abd Hamid, Chairman, FMM Kedah/
Perlis Branch.
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PENANG

FMM-OCBC Heritage Walk 2018

Sharing Session by Polytechnics 
with FMM Members (Industry 
Players) on Collaboration 
Opportunities
A brie ng was held on July 3, 2018 at FMM Seberang Jaya which 
saw the attendance of 26 participants. The event was co-organised 
with the Department of Polytechnic and Community College 
Education.

The event was helmed by Zainah Rujihan, Director of Industry 
Collaboration & Community Division. Also present was Dr May 
Luwe, FMM HRM Sub-Committee Chairman.

The purpose was to introduce the Department of Polytechnic 
and Community College Education and explore opportunities with 
industry players.

Group photograph with representatives of Department of 
Polytechnic and Community College Education and participants

FMM Penang Invitational Golf 
Tournament 2018
A golf tournament was organised on August 18, 2018. A total of 96 
participants from FMM Penang member companies and government 
agencies took part. The event was led by Dato’ Dr Ooi Eng Hock, 
FMM Penang Chairman together with Tan Sri Dr Lim Wee Chai, FMM 
Immediate Past President.

This golf tournament was aimed at providing a networking 
platform for interaction between the authorities, the industries, 
corporate and business communities.

Group photograph with participants  

Group photograph of FMM Penang Branch committee members with YAB Tuan Chow Kon Yeow, 
Chief Minister of Penang

3000 participants drawn from FMM 
member companies and government 
agencies were lagged o f in the event held 
on July 1, 2018 at Lebuh Pantai, Penang.

The guest of honour was YAB Tuan 
Chow Kon Yeow the Chief Minister of 
Penang. FMM was led by Dato’ Dr Ooi Eng 
Hock, FMM Penang Chairman.

The objective of the event was to: 
1. To raise funds for charitable 

organisations related to children and 
education  

2. To promote a healthier lifestyle and 
active participation in sports and 
wholesome activities  

3. To promote George Town World 
Heritage sites and their historical 
signi cances  and 

4. To promote a cleaner, greener and 
healthier environment. 
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PERAK

uCustoms: National Customs 
System for Import/Export 
Clearance
The seminar was held on July 3, 2018 at the Casuarina @ Meru, Ipoh 
where 75 participants attended.

Helming the event was Tuan Ismail Rahman, Assistant Senior 
Director, Royal Malaysian Customs Department.

The purpose was to update the industry on the various features 
of the Royal Malaysian Customs Department. 

Tuan Ismail explaining the overview of uCustoms to the 
participants

Safety & Health Sub-Committee 
Courtesy visit to Road Safety 
Department (JKJR)
A visit on July 6, 2018 was made to Road Safety Department of Perak.  
The visit was aimed  at  learning how to improve management of 
commuting safety and reducing commuting accidents.

Leading the nine-man delegation was Zubair Abdullah, Chairman 
of FMM Perak Safety & Health Sub-Committee who called upon C. 
Vigneswaran, the Director of Road Safety Department of Perak.

Group photograph with C. Vigneswaran, the Director of Road Safety 
Department of Perak (3rd from right)

Networking Session with FMM 
Youth and Entrepreneurship 
Committee (YEC)
A meeting was held on July 17, 2018 at FMM Perak. The networking 
session was part of the YEC road show  to be held at all branches 
and aimed to bring about a greater awareness on its roles and 
functions as well as to provide a platform for younger members to 
interact with YEC.

The meeting was chaired by Dato’ Gan Tack Kong, FMM Perak 
Chairman and included 15 other attendees, including Ir Ter Leong 
Leng, Chairman of the FMM YEC.

Dato’ Gan Tack Kong (centre) and Ir Ter Leong Leng (4th from 
left) took group photo with the YEC members

Technology Talk “Advance 
Manufacturing Planning 
Systems – Launch Your 
Manufacturing Operations into 
Industry 4.0 for SMEs”
A brie ng was held on August 8, 2018 at Weil Hotel. The talk was led by 
Yong Chun Jiat, FMM Industry 4.0 Working Committee member. 

The talk was part of the business promotion package sponsored by 
YNY Technology Sdn Bhd to introduce the SmartMES system to assist 
SMEs in Perak to kick-start Industry 4.0.

Participants at the Tech Talk
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SELANGOR

FMM Selangor Pocket Talk 
with MIDA Selangor
A talk was organised on July 9, 2018 at the Shah Alam Convention 
Centre which saw participation from 22 member companies.

The speaker was Noor Aini Samoon, Director of Malaysian 
Industrial Development Authority (MIDA) Selangor. Also present 
were Dato’ Andrew Goh and Mag Ng, Vice Chairs of FMM Selangor 
Branch.

The aim was to disseminate information on MIDA as 
the principal government agency in terms of investment, its 
facilitation and incentives available especially for SME.

Group photograph of participants with Noor Aini Samoon, 
Director of MIDA Selangor

FMM Selangor Mega New 
Members Networking Session
A networking session was staged on July 12, 2018 at the Shah Alam 
Convention Centre which was attended by 37 participants.

The event was chaired by Jacob Lee Chor Kok, Chairman of FMM 
Selangor Branch. Also present  were Dato’ Andrew Goh and Mag Ng, 
Vice Chairs of FMM Selangor Branch.

The purpose was to create a platform where FMM new members 
could exchange information, advice and contacts. Participants were 
briefed on the bene ts of FMM membership and current signi cant 
issues.

Participants at the New Members Networking Session

Halal Industry with an 
Innovative Future
A brie ng was held on July 24, 2018 at the Concorde Hotel Shah 
Alam. The event was co-organised with Serunai Commerce Sdn 
Bhd.

The speaker was Amnah Shaari, CEO of Serunai Commerce Sdn 
Bhd. Also present was Dato’ Dr Sirajuddin Suhaimee, Director at 
Halal Hub, Jabatan Kemajuan Islam Malaysia (JAKIM).

The purpose was to provide the latest updates on Halal 
Industries in Malaysia, information about Global Halal Data Pool 
and Verify Halal application as well as to receive updates about 
“Proses Persijilan Halal dan Kepentingan Halal Eksekutif Dalam 
Syarikat”. 65 participants attended.

Briefing by JAKIM Courtesy visit to YB Hee Loy Sian, 
Selangor State Executive Councillor 
for Environment, Green Technology 
and Consumer Affairs, Science, 
Technology and Innovation
A visit was made on July 26, 2018 to the State Councillor’s O ce at 
Bangunan SAAS in Shah Alam.

The delegation was led by Jacob Lee, FMM Selangor Branch 
Chairman and Danny Ng, Chairman of FMM Selangor Branch Green 
Technology Working Sub- Committee.

The purpose was to establish closer rapport and cooperation 
between FMM and Selangor State Exco, with the aim to explore 
possible areas of cooperation, as well as to facilitate exchange of 
information and discussion on green technology.

Jacob Lee, Branch Chairman presenting a token of appreciation to YB 
Hee Loy Sian, Selangor State Executive Councillor for Environment, 
Green Technology and Consumer Affairs, Science, Technology and 
Innovation (3rd from right)
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NEGERI SEMBILAN

Group photograph with YB J. Arul Kumar (1st row, 7th from right)

A brie ng session was held on July 4, 2018 
at the Palm Seremban Hotel which saw 
attendance from 52 companies.

The event was graced with the presence 
of YB J. Arul Kumar, (Pengerusi Jawatankuasa 
Bertindak Sumber Manusia, Perladangan 

dan Hal Ehwal Bukan Islam Kerajaan Negeri 
Sembilan).

Also present was Tuan Haji Izani Mohd 
Zain, Director of DOSH NS.

The purpose was to foster closer rapport 
with Department of Safety & Health 

(DOSH), Department of Environment 
(DOE), Department of Health (JKN) and Fire 
Department Negeri Sembilan, at the same 
time to seek clari cation and advice on areas 
of concern to the industries especially on any 
latest regulations and updates.

Official launching of the Branch’s Safety Health Environment 
(SHE) Excellence Award 2018 cum Briefing & Networking Session 
with Department of Safety & Health (DOSH), Department of 
Environment (DOE), Department of Health (JKN) and Fire 
Department Negeri Sembilan

FMM NS SHE Committee 
Meeting & Visit to SKF 
Bearing Malaysia Sdn Bhd
A 10-man FMM delegation led by Radzi Abd Rashid, FMM NS Vice 
Chairman and Chairman of FMM NS SHE Working Committee 
paid a visit on July 13, 2018 to the company to discuss safety-related 
matters.

The objective was to learn safety best practices implemented 
by SKF Bearing Malaysia Sdn Bhd.

FMM delegation to SKF Bearing Malaysia Sdn Bhd, led by Radzi 
Abd Rashid, FMM NS Vice Chairman and Chairman of FMM NS SHE 
Working Committee

FMM NS HR Committee 
Meeting & Visit to Institut 
Latihan Perindustrian (ILP) 
Pedas 
The visit on July 19, 2018 was to understand ILP’s training and 
development programmes & facilities. Leading the group was Komathi 
Kannan, Chairman FMM NS HRM Sub-Committee.

FMM delegation to Institute Latihan Perindustrian (ILP) Pedas, led by 
Komathi Kannan, Chairman of FMM NS HRM Sub-Committee
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MELAKA

Building a Safer, Healthier 
and Productive Workplace
A two-day conference on safety issues was held on July 17-18, 2018 
at the Ramada Plaza in Melaka. The event drew 38 participants 
from 33 companies.

The purpose of the event was to raise the standard of safety 
and health at the workplace. Ir Hj Omar Mat Piah, Director-
General, DOSH Putrajaya o ciated the conference.

There were also speakers from DOSH Putrajaya, SOCSO KL and 
private consultants.

Ir Hj Omar Mat Piah, Director-General, DOSH Putrajaya giving his 
keynote address 

Implementing the New Sales 
and Services Tax Regime and 
Addressing Transitional Issues
A seminar was held on August 20, 2018 at the Ramada Plaza in Malacca 
attracting a good turnout of 168 attendees from 63 companies.

Leading the event was Mohd Akhir Adom, Senior Assistant Director 
Royal Malaysian Customs Department of Melaka and Roszita Dim, 
Senior Assistant Director Royal Malaysian Customs 1, Putrajaya.

The objective was to update companies on the Sales and Service 
Tax (SST).

Mohd Akhir Adom, Senior Assistant Director, Royal Malaysian Customs 
Department of Melaka explaining on the Sales Tax

JOHOR

FMM member companies joined a trade 
mission to Batam, Indonesia on July 19-20, 
2018.

The aim of the mission was to enhance 
and promote business opportunities and 
partnerships between FMM members and the 

Batam business community.
The mission delegates hosted a business 

networking dinner for senior o cers from 
BP Batam and representatives from KADIN 
Batam.

Present were Purnomo Andiantono, 

Director for Promotion and Public Relation, 
Badan Pengurusan Pulau Batam (BP Batam) 
and Zainun Idris Yunus, Consul, Consulate 
General of the Republic of Indonesia Johor 
Bahru-Malaysia. 20 member companies took 
part.

FMM Johor delegation to Badan Pengurusan Batam, led by Bryan Lau, 
Entrepreneurship Sub-Committee Chairman FMM delegates visit to PT. Asia Cocoa Indonesia

FMM-Entrepreneurs Trade and Investment 
Mission to Batam, Indonesia
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JOHOR

FMM Johor hosted its dinner on August 17, 
2018 at the Holiday Villa Hotel in Johor Bahru. 
The function attracted a good turnout with 
450 attendees from 49 companies.

The guest of honour was YB Jimmy Puah 
Wee Tse, State Executive Councillor, Chairman 
of International Trade, Investment and 
Utilities

Also present was Datuk Sri Douglas, 
President of Singapore Manufacturer 
Federation (SMF), State Directors and senior 
o cers from various state government 
agencies .

Token of appreciation to YB Jimmy Puah

Cake cutting ceremony by Captain (R) Abdullah Shariff, Johor Branch Chairman and YB Jimmy Puah 

FMM Johor 50th Anniversary Dinner

The visit to the Johor Cheshire Home on September 28, 2018 was to help less fortunate communities. FMM hosted a lunch for the residents in Johor 
Cheshire home.  

FMM members had a fruitful a ternoon with the residents via Zumba, singing, games and dance activities.

Group photograph together with the Johor Cheshire Home residents Activities with the residents of Johor Cheshire Home

FMM CSR Visit to Johor Cheshire Home
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EASTERN

uCustoms: National Customs 
System for Import/Export 
Clearance
A seminar was held on July 25, 2018 at the Vistana Hotel in 
Kuantan, Pahang. 42 participants attended the session which was 
helmed by Tuan Haji Ismail Rahman, Assistant Director, Royal 
Malaysian Customs Department.

Group photograph after the seminar

Implementing the New Sales 
and Services Tax Regime & 
Addressing Transitional Issues
A seminar was held on August 17, 2018 at the Vistana Hotel in Kuantan, 
Pahang which saw the participation of 84 attendees.

The purpose was to update members on the new system prior to 
SST being implemented. The session was helmed by Dato’ Hadzri Mohd 
Sabri, Director and Dato’ Abdul Latif Abdul Kadir, Assistant Director of 
Royal Malaysian Customs Department of Pahang.

Panelists at the seminar. From left, Dato’ Abdul Latif Abdul Kadir, Dato’ 
Hadzri Mohd Sabri, Syamsul Remy Abdullah Sani, Senior Assistant 
Director of Customs II, Sarinah Harun, Senior Assistant Director of 
Customs I and Ivy Ling Yieng Ping, Associate from Lee Hishamuddin 
Allen & Gledhill

Visit to member company 
MDD Beverage Sdn Bhd
A visit was made on August 26, 2018 to long-time member 
company MDD Beverage Sdn Bhd by FMM Eastern Branch 
delegation led by chairman Azli Haji Norali. The company was 
honoured with a FMM Long Membership Award. 

FMM Eastern Branch Chairman, Azli Haji Norali presenting the 
FMM Long Membership Award to Goh Wee Lim, General Manager 
of MDD Beverage Sdn Bhd

Business Opportunity 
Networking Session
The event was held on September 26, 2018 at the Vistana Hotel in 
Kuantan, Pahang with eight member companies participating.

The purpose was to promote networking with members as well 
as to serve as a business matching session.

Present were Tuan Haji Md. Daud Abdul Rahman, Pengurus 
Industri, PKNP, Negeri Pahang, Amilia Suraya Muhammad 
Arif, Director, Ministry of International Trade & Industry (MITI) 
Pahang, Wan Abu Bakar Sidek Wan Mohd Ari f, Assistant Director, 
Malaysian Industrial Development Authority (MIDA) Pahang and 
Azli Haji Norali, FMM Eastern Branch Chairman.

Group photograph after the BON Session 2018
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A courtesy call was made by ve FMM member companies led by  
James Ha, FMM SRO Chairman on September 27, 2018.
The purpose of the visit were:

 Build closer rapport, 
 Obtain latest update on Minimum Wage implementation,
 Explain FMM’s roles and activites in Sabah, and 
 To invite Sabah Labour Department to FMM Sabah upcoming 

seminars and brie ngs.

SARAWAK

Implementing The New  Sales and 
Services Tax Regime & Addressing 
Transitional Issues
A seminar addressing tax-related issues was held on August 27, 2018 at the Hotel 
Grand Continental in Kuching.

Brie ng the 23 participants who came from 15 companies were o cers from 
the Royal Malaysian Customs Department and Associates of Lee, Hishamuddin, 
Allen & Gledhill, Rubiah Rustan, Noelle Lily Anak Ronald Morse, Ivy Ling Yieng Ping 
and Faizulnudin Hashim.

The purpose was to update participants on the new SST implementation and 
addressing transitional issues.

Courtesy call to Kuching 
Port Authority (KPA) 
A visit to Kuching Port Authority was made on August 
16, 2018, led by FMM Sarawak Branch Chairman,  
Ir Michael Hii Ee Siing.

The objective of the visit was to discuss issues on 
complaints that the quay cranes are always breaking 
down causing delay in the clearance of ships and cargo. 
Also to get an update on the dredging status by KPA. 

The delegation included 11 representatives from 
eight companies.

Courtesy Visit to Labour Department, Sabah

FMM SRO Chairman, James Ha (4th from right) presenting FMM 
Directory to Kamal Pardi, Director, Sabah Labour Department

Those present included 
Deep Singh, Deputy 
Director Royal Malaysian 
Customs Department of 
Sabah , Ventiha Lojuki, 
Assistant Director, SST 
Unit, Royal Malaysian 
Customs Department, 
Ivy Ling, Lee Associate, 
Hishamuddin Allen & 
Gledhill. 

The purpose was to enable members to consult senior Customs o cers on:
 GST input tax refund,
 Transition from GST to SST,
 Introduction to the new SST model,
 Implications of Price Control and Anti-Pro teering Act 2017, and
 Common errors and managing audits to avoid penalties.

SABAH

Implementing the New Sales 
and Services Tax Regime & 
Addressing Transitional Issues

FMM SRO Chairman, James Ha 
discussing with Deep Singh, Deputy 
Director Royal Malaysian Customs 
Department of Sabah

The visit led by James Ha, FMM SRO Chairman to Kina Roof 
Industries (Sabah) Sdn Bhd on September 20, 2018 was to create a 
closer rapport with member company and to update member on 
FMM future plan and activities as well as to discuss and exchange 
inputs and ideas on manufacturing issues.

Courtesy Visit to Member 
Company – Kina Roof 
Industries (Sabah) Sdn Bhd

Group photograph with Lau Lee Chung, Director of Kina Roof 
Industries (Sabah) Sdn Bhd (2nd from right)
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PARIS – CITY OF LIGHT
BY DAVID BOWDEN

Paris is a city of light and enlightenment. 
The lights on the Ei fel Tower licker each 
evening, and its food, music, and art are part 
of everyday life along the city’s impressive 
boulevards and in grand buildings. It’s not 
hard to fall in love with almost everything in 
the French capital and it is a sad traveller who 
tires of Paris.

Paris was recently in the gol ng spotlight 
as it was the venue for the prestigious 42nd 
Ryder Cup contested between the best 
European and American golfers. Staged at Le 
Golf National on the southwestern outskirts 
of Paris, Europe managed to regain the 
famous cup from the United States as star 
golfer Francesco Molinari became the rst-
ever European to win all ve of his matches. 
It was an incredible week of golf and proved 
that Paris is also a venue for those who want 
to play a few rounds on their next visit to the 
French capital. On the way to the golf course 
near Versailles, stop at the historic Château de 
Versailles.

PARIS CENTRAL
Central Paris is one of the world’s great 
walking cities as it is mostly lat and around 
almost every corner, there is some impressive 
landmark to admire and photograph. Paris 
is a large city and while walking is fun, it is 
best to also consider using the extensive 
underground or Metro to access the more 

distant landmarks. Single tickets or multiple 
journey passes provide a more economical 
way to travel. One of the great paradoxes 
of travel is that while walking takes longer 
to reach a destination than other modes of 
transport, you arrive at your destination with 
a sense of not having wasted time.   

While there are entry fees to many art 
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galleries and museums, some public buildings 
and churches are free to enter. The famous 
Cathedral of Notre-Dame de Paris, located on 
an island situated in the River Seine, is a great 
place to start exploring Paris. It is situated 
in the middle of the River Seine that lows 
through Paris and skirts the two islands of St. 
Louis and Ile de la Cité. Construction of Paris’ 
most celebrated religious landmark dates 
back many centuries and features dramatic 
arches, huge stained glass windows, and 
garish gargoyle ornamentation. The cathedral 
is always crowded, o ten with long queues for 
those wanting to enter its interior. Views from 
its exterior and along the banks of the Seine 
are free and less crowded. The well-known 
Avenue des Champs Elysées is one of the 
world’s most beautiful boulevards but there 
are many other grand thoroughfares in Paris 
to explore. Evenings are especially impressive 
as trees lining both sides of the boulevard are 
ablaze with twinkling fairylights between the 
landmarks of Place de la Concorde and the Arc 
de Triomphe.

The Obélisque in the Place de la Concorde 
is located at the bottom end of the boulevard 
with prestigious boutiques, hotels and cafés 

at the Arc de Triomphe end. The famous 
landmark is a symbol of French nationalism 
and pride while vehicles whiz around the 
50m high monument. The pedestrian 
subway is the only way to access the base to 
make the ascent to the observation deck on 
top of the Arc de Triomphe. Views here are 
some of the best in central Paris with the 12 
grand boulevards radiating from the Arc de 
Triomphe and views of the Ei fel Tower in the 
near distance.

The famous Sacré-Coeur church in 
Montmartre o fers an elevated view of the 
city while the district is best known for its 
Bohemian lifestyle. It was frequented by 
artists, writers, and singers during its heyday 
in the late 19th century and they still come 
here today.            

Ornate gardens such as the Jardin des 
Tuileries and Jardin du Luxembourg provide 
suitable resting places between exploratory 
walks. 

TOWERING SIGHT
Pont Alexandre 111 is arguably the most 
ornate of all the bridges across the Seine. 
Its art deco lamps and elegant statues are 

impressive, almost as impressive as the Ei fel 
Tower that stands beyond the bridge. 

While there are several smaller replicas 
around the globe, there is only one Ei fel 
Tower. At 324m high, it’s hard not to be 
impressed by one of the world’s most 
identi able built structures. It was erected 
for the Universal Exposition in 1889 and was 
meant to be pulled down a ter it served its 
purpose. Now it is a mecca for tourism and 
possibly the most photographed object in the 
world. Crowds swarm around it like an ant’s 
nest every day as tens of thousands of visitors 
clamber for the best views and photographs. 

ueues to go up the tower are long and most 
visitors are content to admire it from Champ-
de-Mars, a vast park at the base of the tower. 

Just as the sun recedes beyond 
the horizon, the Ei fel Tower becomes 
illuminated. Twenty thousand twinkling fairy 
lights are also turned on for a few minutes on 
the hour so plan to be here at sunset for the 
most illuminating lightshow.

Even better still; admire the sunset 
lightshow and then walk around the 
corner from Place de Sydney where FRAME 
Restaurant and Bar within the Pullman Paris 
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TRAVEL FILE

Getting There

Royal Dutch Airlines (KLM, www.klm.
com.my) in partnerships with Air France 
provides an excellent service and 
connection to Paris via its Amsterdam hub. 
Flights depart KL just before midnight 
and arrive into Amsterdam for breakfast 
with regular onward departures for Paris. 
Passengers enjoy friendly and professional 
service, a help-yourself snack bar mid- 
flight. 

Getting About

The Paris Metro is an efficient way to 
explore Paris with standard tickets 
enabling transport anywhere on the 
network for a period of two hours. Ticket 
machines are located at the entrance to 
each station with an English language 
option. Trains also connect Charles de 
Galle Airport to the Metro.  

Where to Stay:

Hôtel Saint-Paul Rive Gauche  
(www.hotelsaintpaulparis.com).

Tour Ei fel Hotel has a marvelous view of 
the twinkling tower. Make a reservation in 
advance for a window table to maximise the 
experience. FRAME is unique in that many 
of the dishes include ingredients grown on a 
roo top area within metres of the restaurant’s 
show kitchen. Guests dine here in the 
knowledge that some of the produce they 
consume is grown within metres of the Ei fel 
Tower within the urban area of Paris. 

Start with dishes such as avocado toast, 
Asian-inspired dishes such as wok-fried 
noodles with teriyaki sauce plus, and desserts 
like caramelised mango, brioche, and red 
wine chilli syrup. A superb selection of French 
wines and a few from California, complement 
the food with a Coteaux du Layon Or and 
Lumi re Chenin Blanc dessert wine from the 
Loire Valley being the perfect accompaniment 
for the caramelised mango.

SHOPPING GALLERIES
Paris is one of the most exciting cities for 
fashion and shopping. The most famous 
department store is Galeries Lafayette and 
its principal outlet on Boulevard Haussmann 
is where most visiting Asian tourists are 
directed as it has virtually everything under 
one roof.  

Shoppers can enjoy designer labels 
as well as extensive wine cellars, beauty 
treatments, home products, entertainment, 
and even a city skyline view from the seventh 

loor roo top. Galeries Lafayette spreads over 
several blocks and there is a Paris souvenir 
section at the entrance. Next door, Printempts 
is an equally exciting shopping proposition. 

Other shoppers have di ferent 

requirements and some of the city’s other 
possibilities include Saint-Ouen Flea Market 
renowned as a place to buy antiques. Many 
unique and expensive items are on sale and 
several restaurants make this a destination 
shopping venue.   

  
LEFT BANK LODGINGS
The four-star H tel Saint-Paul Rive Gauche is 
owned by a family who are fourth-generation 
hoteliers. It is situated on the Rive Gauche 
(Le t Bank) along the line of Paris’ former 
outer wall and the 17th century building was 
once the home of Franciscan monks. It was 
very popular with young Americans who 
came to study at the adjoining and famous 
Sorbonne University. All 31 bedrooms are 
colourful and range in style from the modern 
vibrant lowered fabrics to traditional, 
exposed beam rooms. Those at the back have 
handsome views onto the classical fa ade 
of the prestigious Lycée St Louis while those 
at the front look onto the ever-fascinating 
Rue Monsieur le Prince. There are beamed 
ceilings, faux ostrich bed-heads, clever corner 
armoires and even two baldaquin beds 
beneath the high ceilings of the lower loors. 
The hotel was renovated in 2015 and o fers 
air-conditioning, unlimited free wi-  internet, 
Samsung cellphones in superior rooms with 
free use, toll-free calls to Europe, USA and 
Canada. All guests enjoy complimentary 
breakfast served in the breakfast restaurant 
served in the cellar below the lobby. Guests 
booking via the hotel’s website and using the 
promo code ‘DBTRAVEL’ will receive a ten 
percent discount up until the end of March 
2019. 
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FMM TRADE FAIRS AND TRADE MISSIONS
TRADE FAIR

Food Week Korea 

2018 

Vietnam International 

Machinery Fair (VIMAF) 

2018 

HEAL Expo 2019 

Sino-Pack & Packing 

2019 

(FMM Business 

Delegation 

Programme)

Smart Factory + 

Automation World 

2019 

SAFECON 2019

TARGET PROFILE

 Food & Beverages

 

Machinery

Smart Green Food Chain &   Lifestyle 

Printing, Packaging, Labeling, and Packaging 

Products Industries

Smart factory solutions and industrial automation

Construction, power generation, renewable energy, 

HVACR & water management.

DATE

Nov  28 – Dec 

1, 2018

Dec 12 – 14, 

2018

Jan 3 – 7, 2019

Mar 4 – 6, 

2019

Mar 27 – 29, 

2019

Mar 28 – 30, 

2019

LOCATION/VENUE

Seoul, Republic of Korea

Ho Chi Minh City, Vietnam 

Guangzhou, China 

Guangzhou, China 

Seoul, Republic of Korea

Dhaka , Bangladesh

For more information, please contact Leow Sze Yin at sze_yin@fmm.org.my or Koh Wee Leng at wee_leng@fmm.org.my

FMM UPCOMING EVENTS
DATE

Jan 8, 2019

Jan 10, 2019

Jan 16, 2019

LOCATION/VENUE

Sime Darby Convention Centre (SDCC), Bukit 

Kiara, Kuala Lumpur

Royale Chulan Damansara Hotel, Petaling Jaya

Sunway Resort Hotel & Spa, Petaling Jaya

EVENT

FMM Seminar on Going Global: Leveraging on ASEAN and 

Mega Free Trade Agreements (FTAs) 

FMM Business Best Practices Seminar on “Search Engine 

Optimisation (SEO) for Prominent Online Presence” 

FMM Industrial Talk: Increase Sales Opportunities with Global 

Market Certification

For more information, please visit www.fmm.org.my 






